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LUNDQUIST SEMINAR

Lundquist annual seminar: 
time for decluttering

More than 120 professionals from 50 of Italy's largest listed and unlisted 
companies took part in our annual event, which began with a seminar on 
communication challenges and culminated with a gala dinner. The event was 
held in the spectacular setting of the Museo Nazionale della Scienza e della 
Tecnologia Leonardo Da Vinci in Milan.
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Decluttering: tidying up 
to make room for new 
communication priorities
The pandemic has changed the way we 
communicate. Less promises and more 
concrete actions that touch people's lives.

Starting from this change, our seminar 
touched on different aspects of corporate 
communication, explaining why 
decluttering is needed: a spring cleaning 
of sorts to understand what the priorities 
really are.

Joakim Lundquist put this need into 
context with a new idea of transparency 
that not only assesses the amount of 
information presented but also the ability 
to make it accessible to a wide audience. 

In a world where ESG is has become 
the new buzzword, James Osborne 
provided some "rules for survival" to 
avoid the growing phenomenon of 
greenwashing. The topic was explored 
in depth with speakers from leading 
companies (ERG, Prada and Snam) and 

in particular those of Sasja Beslik, Author 
and Senior Executive in Sustainable 
Finance (see interview on page 42). We 
also brought international perspectives: 
from Switzerland we listened to our 
partners from the Center for Corporate 
Reporting on the future of reporting 
(interview on page 38), from the US, 
Scott Monty, Communication Executive 
and regular contributor to our magazine 
(page 14). We then heard from Andrew 
Thomas, Founder and Editor-in-Chief 
of Communicate Magazine based in 
London who presented some of the best 
communicators in the UK.

Finally, Sara Rusconi explained how an 
increasing number of companies perceive 
the need to move from a narrative focused 
on "what" the company does today to 
a look into the future with a vision or 
purpose that defines "why" it exists 
and the role it wants to play in society. 
She discussed this in a panel with the 
communication managers of Banca Ifis, 
Estra and Italgas. The seminar closed  
with three simultaneous thematic  
break-out sessions.
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Sofia Maroudia, Snam, 
Paolo Caminati, Prada, 
Gianluca Gramegna, ERG, 
James Osborne, Lundquist

Museo Nazionale della Scienza e della 
Tecnologia Leonardo da Vinci dove si è svolto 
l’evento Lundquist del 28 settembre 2021

Un momento delle 
break-out session


